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Become unstoppable

"" Amish Tripathi, celebrated authaor, [
/B talks about secret to success,

- lessons from failure, and how to

become unstoppable.
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Go digital

Digital marketing is fast
becoming one of the
dominant media when
it comes to marketing.
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Rujuta Diwekar, wellness
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yoga holidays provide you a
wholesome way of life.
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Supply Chain & Logistics industry is set to metamorphose into a smarter and sleeker entity,
thanks to GST. Fasttrack looks at three other trends that are set to change the industry forever.

Prerna Raturi

y the time this issue of Fasttrack

comes in your hands, the revolu-

tionary Goods and Services Tax
{(GST) may have been implemented.
Mewspapers will be full of reports on how
the new tax regime is helping, the chal-
lenges companies are facing, and how to
move forward. There will be debates about
the same on prime time TV, making for
great TRPs as well. After all, it is one of the
biggest reforms to impact the Indian
economy since liberalisation. It will make
Indiaa common market with removal of tax
barriers and seamless credit. The cost of tax
compliance will come down significantly
due to the integration of multiple taxes into
the single GST. It will also send a positive
signal to the other economies in the world

which will bring in more foreign invest
ments, thanks toa tax regime that is seen as
transparent and stable,

The industry GST will really reinvent,
however, is supply chain & logistics. With
state borders becoming merely geograph
ical borders, companies will not have to
decide on transport routes based on
taxation. The decisions regarding
manufacturing facilities and distribution
networks will be based not on tax rebates
and incentives, but on factors that encour-
age operational efficiencies. Same for
warehouses which, until now, were located
in states where companies did business;
this was to do away with interstate
movement of poods and net pay C5T. Since
GST will mean the same taxation system
across India, the number of warehouses will
be consalidated.

All in all, exciting times indeed for the
industry. There are other trends, too, which
are sure to dominate the supply chain &
logistics industry. Globally, industry
experts have pointed out how Internet of
Things (loT) & Digital Supply Chains,
Augmented Reality (AR), and Ecommerce,
will bring in a lot more technological know-
how in the supply chain & logistics space,
thereby changing it for the better. It is
worth mentioning here that Fastérack had
covered [oT for supply chain & logistics in
its AMJ 2016 issue as cover story. As
mentioned in the story, Gartner Inc
forecasts that 8.4 billion connected things
will be in use worldwide in 2017, and will
reach 20.4 billion by 2020, This will alter

supply chain leader information access and

Continued on Page 2
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MID-YEAR
COMMITMENTS

It's not tough to be in the go-getter
mode in the beginning of the year
There's an entire year ahead of you to
prove yourself, chase your goals and
cross new milestones, For many,
however, it's a different story six months
later - deadlines and targets have
weighed us down, many New Year
resolutions fallen by the wayside, and
there's still 5o much to be achieved!

However, mid-2017 promises to be
different, what with the Goods and
Services Tax (GST) rollout. The new tax
regime promises to make India one
commaon marketplace and bring about
the metamorphosis of supply chain &
lomistics industry into a consolidated,
efficient, and far more competitive
entity. A mobust supply chain & logistics
industry will have a direct impact on the
economy aswell,

Industry experts also point out to
trends that will change the supply chain
£ logistics industry in the near fukure.
Steve Banker of ARC Advisory Group, a
leading industry anabyst and technology
consulting company, wrote in Forbes
magazine that the three top supply chain
trends for 2017 are: Internet of Things
(10T} & Digltal Supply Chains, Augmented
Reality (ARY, and Ecommerce. Our cover
story takes a keen look at these trends
from the Indian perspective.

Don't miss the exclusive interview
with Amish Tripathi, who has been
lauded as Paulo Coelho of the east.

SME Waich is sure to make an
interesting read, too, where the story
looks at Small Tea Growers (STGs), the
[Pavids in the big, bad, world of Goliaths.
There's a special mention of smaller tea
brands that have taken on competition
from the biggies with remarkable online
presence and are shipping quality tea to
customers all over the world.

Then there is digital marketing.
which has changed the way companics
the world over are reaching out to their
target andience, Chur Inside Out covers
the phenomenon, thumb rules, as well as
do's and don'ts, Talking about do's and
don'ts, | urge you to read the Offbeat
section, which looks at the importance of
wellness getaways,

All in all, enough to keep you
enthused and busy for the rest of the year.

Happy reading!

PAWAMN JAIN

Founder & Chalrman
Safexpress Pvt Ltd




loT has
implications for
every business
because it forces a
complete rethink
of just about
everything we do.
And that is a good
thing because it
raises all sorts of
exciting questions
and opportunities
to think about how
we can create the
best possible
customer
experience.

Andrew Penn,
CEQ, Telstra

cyber-risk exposure. The research
and .|||.'.':|:1.|||:,' firm on IT Further
states that loT will create a
network which is rich with
information that allows supply
|.|'|-|||'|'|[II.l"‘-"i:"l'l'li"ll‘n.l'llll’||||'|||'||||||'
CAale L TVl '|'|'.'|.!|-'!|

While Keanun Heewes' Matrix
level augmented reality may not
hit supply chain & logistics just
vet, technolopy is being tested for
Wyl r-|'||||uh.-|.-". 'n.'-'l".l.‘!l' WOT II."I:- IIIII!.! ol
camera and as a paller passes
through the camera’s eye, the
corresponding information
about it comes on to the screen.
In any case, considering how
much lies on their shoulders,
'.1|]1!1|.',' chain B |||!_'|'.'.I||_'. ExRery
tives neaed to feel no lesser heroes,
Reaves' aupmented reality
assistance aside

While [oT and augmented
reality may not be that tangible
yet, ecommerce is there for
EvEryons to see and its effects,
equally visible. In the past few
years, ecommerce has changed
the way I:-I'lll:l]l.' E:ll.'.'l.'l"'i'u'l" '.||||]:|:."..'
chain B logistics, and the
industry itself has seen new
startups joiming the fray and big
investments in terms of man-
power and technology becoming
a reality,

Fazttrock takes a clozer look at

the three trends:

loT's in

To refresh our memory about
IaT, it can be dehned as the
interconnection via the internet
of computing devices embedded
in everyday objects, thus
|'|'.|l||‘||'||:|_|l I!Il.l-rrl B '.r'!ll.! |'|J|':J
receive data, Just reading the

|_|4_' f;l111‘1r_1|:\ AEAIN Fives yolla !'1:_'! ter

idea of how this technology
would fit seamlessly into supply
chnin & ;'l.:-r] igtics,

For starters, conzider how
1'r.-11|'\.51.l.:||'11l It w||'| |1|.1||.|' |]I1' i1y
transit process. With loT, the
entire supply chain - from the
manufacturer to the end
COMSUMmer 1||Il||J.L:II ILs l|'|.|fi|||.|.‘-
steps — will be visible. The
i |,|.'_|-cir||,'I business stands to pain,
too, what with CCTV cameras and
GPS-gnabled vehicles. There are
barcodes, RFID tags, cloud
computing and sensor aids, too,
which will make a positive
difference to shipment manage
ment, eficient real-time
communication, reduced
1:I.J|'I‘\.].ll.lr'|.1l.ll.l=1 COELS, MoFeE
effective :l:u_y_il.|| marketing, data
management, and so on. Data
collected through 0T means a
treasure trove of information
that can be mined and analysed to
1:3]’“'1‘”'11?'! I‘III':[:I'I:':‘\'\III'II"\-IIIII'-

According to a study by
management consulting firm
Zinnov In May this year,
Bengalury is the prime destina
tion for loT startups to set base
(22%); followed by Delhi-MCR
(12%) fumbal £11%),
Hyderabad (4%), Chennai (2],
and others (199)

In March this year, Andrew
Penn, CEQ, Telstra (Australia's

largest telecommunications and

media company), in a LinkedIn

Figure 1. The Inlerinatsa YVakes Loop

VALUE DRIVERS

post, said, "Every loT use case |
saw at MWC (Mahile World
Conference) this vear - including
the smart, connected cars B
trucks, the planes & trains, the
houses & businesses, the
domestic appliances & even the
manhole covers WEre an
unambiguous reminder that loT
.=|1|-:{ ] :|1:'|1.'.'|r|'|-c'\.' are not so tar m
the future anymore. In fact, they
are just around the corner, They
were also a reminder that the key
{4 ] ||||||I'r'||||||||i||ﬁ ]il.[- 5 !h.ul-u ‘E:Il‘r

is not just a technology revolu

tiom, 1t i5 a customer expérience

revolution.” He added, “loT has
implications for every business
bhecause it forces a |.l'-|'|||::l||."I|.'
rethink of just about everything
wie do, And I:|1.i|! 15 a2 :_:n:'urrl II””H
because it raises all sorts of
exciting questions and opportu
nities to think about how we can
Create |I|-|' I:"I."ul IHI'h-"iIEJI.I' CUSTOTYEE
L5 !l'.EJI'F'Il."I'II. e M

This opportunity to “create
the best customer experience’,
through and along with supply
chain & logistics, will make a
difference not only for the

COmpany bur alzo the buziness

ecosystem as well

Augmented Reality's real

While attending the Supply
Chain Asia Forum, Franlk Paduch,
Begional Head of Business
Development (Asia), Systems &
Automation at 551 Schaefer
= HII‘IJ_'.JIII('TI'. '|-||!.j_ -hH Ei BIED I':"I:'IE-_'\_E'I
in the reatm of teience fHction and
is already providing tangible
benehts across many industries
today, including supply chain &
logiatica. It has the potent ial to
significantly reduce operating
costs during the rllql-:|r||; process,
which accounts for a large cost of
warchousing operations.”

According to American
market research company
Forrester Research, large

companies will spend $3.6 billion

on smart glasses by 2025, What's
more, 14.4 milllon US workers
will be able to use them and the
AR that .4||11-|'-.-.'|||'-r:||-_'r with it Las=t
year, large companies spent $6
million on this technology.

From being a traditional
industry, supply chain & logistics
is globally changing into a force
that is technologically equipped,
armed with information & data
and manned by a far more skilled
workforce than ever before.
Ir‘llll.l.ll'll.:llﬂlll-\."hI|||.'|I|l'|l.|‘|||l'|'|Il.lr'.
of supply chain & logistics,

especially in warehouses,
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augmented reality is knocking at
the door as well. In simple words,
it is the tai |'|I|.|.r|-::l;_._'|'.-' that enhances
reality by creating a digital layer
OVEF WHAT i S,

As Tuong Huy Nguyen,
Principal Research Analyst,
Gartner, puts it, AR |ﬂ.'1.-1'|.'|1',¢'*-\. and
|F||‘|i||||'|:"'.- !I‘E:' UEEe III "|1E'|E'|
technologies such as rr||:-h=]|r:..'.
location, 30 content management
& imaging, and recognition. It is
especially useful in the mobile
ERVIronment IIE!l.;III."-I.' It |"||.I|||.ri.|..|."!"
the user's senses via digital
instruments to allow fazter
responses on decision-making,”

AR as a technolopy can At in
seamlessly with the needs of
'-l.:||'-'|.l|.1..' chain & lelg:'-tl-.'.'-. As
mentioned before, there's the
camera of your phone displaying
detailed picking information
about the pallet in front of it
What's more, you will also get a
.-'I-il' |rr|.|.:.3‘ III II':"-'-' | {d ]} II'.‘I':j :|'-i||J|
shipment, or download the
directions on how to fix a broken
part of machinery, again in 3D
Other head-up displays can help
you with information and
verification of products, best
transport routes, as well an i I
training modules on praduct
information and quality assur
ance

Then there are the drones,
which can be used to scan the
unmanned part of your shipment
and the yard, as well as read RFID
tags on trailers. Industry
watchers are also putting their
money on Automated Guided
Vehicles (AGVE) such az forklifys;
tupeers, and conversion units for

existing lifts

Shopping reinvented

There's hardl ¥ anyone who
doesn't know about USAs Black
Friday, which comes the day after
Thanksgiving Day and marks the
beginning of Christmas shopping
season in the country, It marks
phenomenal sales and record
breaking revenues for comparies
There's another big day that
threatens to overshadow Black
J"I il.!u'l'l.'I IIII'-"«'I."l'i'I [.'||'-|'|I.'J r'::l.\!'ll.!ﬂ'!.'.
As the name suggests, it Is on the
Monday following Thanksgiving,
promoted by online retailers as a
day for exceptional bargains

Mot just in the US, online
'|.|'|1I]:|i'|'.:'|:|; OF ECCHTIMETOE ||.|.'|
|]I.Irllr:r'|! the Wy we ':]1||]1 i Imdia
as well. Not just the way we shop,
ecommerce has had a sipnificant
impact on everything, from
inventories, transportat jon
patierns to consumer Behaviour
Mot only has ecommerce helped
companies reduce costs and
streamline processes, it has also
enhanced customer service and
Hexibility in moving products

Be it India or any other

r1:.3|'|-e|_'l: ) h rivevheT, OTEE Can 'I: f:_':l H!_'I

that ecommerce companies are all
about inventories and not display
windows, salespeople, access o
|1|l' "irllrﬂ'l |IE1TE sEd 1 -I-I'I" IMIEREE
variety you have, the better &
more robust vour supply chain is,
the better the customer experi
ence. In fact, '.':l.j:"i"Jt"\- go to the
axtent of I.ulI.IIr:I!_!: SCOMmMMmerce
companics as “massive supply
pools” rather than marketplaces
They aren't off the mark
Ecommerce has put the ball in the
customer s court, and she can
I'I'I]Il: II.I"H' '|'|.'||.|'::I II‘!h' 'a"'h'-l'l-lr ‘-\.|||'1.\'.i|1r'._
and how. Thus, supply chalns now
have to be more responsive rather
than reactive and predictive
There's a lot happening in terms
of matching supply B demand,
bur alao h"l'l'i“-i'. ard é_l|-|'1|'l|'.'
nudging customers towanrds what
they, want to buy. It not only
means selling more products, but
also more accurately, There's the
price quotient, too, of course, and
scommercesites offersome of the
most competitive pricing in the
history of retailing. Since
overhead costs are far lower than
in & brick-and-mortar business,
thé ecommerce |'1|||'||r.'|.|:'||-|"~i Can
pags off the benehts to their
customers. Ecommerce has
brought about a change when it
comes to demand forecasting,
inventory management,
1'-'.1r|'-]'|||||'.ir|.!'_ '.[I.Irl-:,!l.l."._ better
technological know-how and

distribution channels aswell

AR leverages and
optimises the use of
other technologies

such as mobility,

location, 3D
content
management &
imaging, and
recognition. It is
useful in the mobile
environment
because it enhances
the user’s senses via
digital instruments
to allow faster
responses on
decision-making.

Tuong Huy Nguyen,
Principal Research
Analyst, Telstra
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Concentg
on KARMA

OO ATR

not its FRUIT

Crisp and succinct, Amish Tripathi speaks like he writes
- without wasting words. Mo wonder then that his Shiva
Trilogy - The Immortals of Meluha (2010), The Secret
of the Nagas (2011), The Dath of the Vayuputras
(2013) - has been the fastest selling book series in
Indian publishing industry. After all, in today's world
where holding your reader’s attention isn't easy,
you've got to be thrifty with your words. And still
managing to make myth exciting and yet relatable with
edge-of-the-seat drama, well that’s Tripathi for you.
His next book, Sita: Warrior of Mithila, which is part of
the Ram Chandra series (Scion of lkshvaku, being the
first) hit the stands in June, 2017. The secret of his
success: | write from the honesty of my heart,” says
Tripathi, adding how little can be achieved without
single-minded focus. In an interview, he discusses the
importance of a hobby, the prime principle of the
Bhagavad Gita, and bringing creativity to work.
Excerpts from the lightly edited interview:

Prerna Ratun

Jonrmalists are talking aboue fiow
corponates are turming writers, and
marry have even cited it as g trend. We
also know, however, that every
Jowrneyis unigeue. Tell us about yours.

This truth is that | hadn't really
planned it. You can call it a happy
series of coincidences. | had never
really planned to be a writer.
Essentially, it started with a story
that grabbed my soul and [ just had
to write it. Even in terms of
movement from corporate career
i a E1:|||-I|m-r'- wri:l!::r, |l h.ip‘pq'nc'r]
slowly. | resigned only after my
second book, when my books
started doing well and 1 realised |
could make a career out ofit.

| was working hard on my
books and, at the same time,
5'||;,:lg_gin.]; it out at my corporate
career, | was horrendously busy for
five-six months, and had very little
time for anything else. But it also
meant that | didn't have to
compromise on my writing for
money, It wasn't like, it's month-
end and there's no money Lo pay
the bills, You have to understand
that these are the practical realities
of life, And becaunse [ had a job, |
could keep my writing pure.

Was there an epiphany or a
gradual realisation that you could
take wrp writing full-time?

There was no bright flash of
light or anything like that, no. It

may sound interesting, but i
wasn't ke that! It slowly ETEw an
me. When [ started writing, it was
only for me. [ wasn't even consider
ing where this book will go, forget
about it doing well. I wasn't
thinking whether the bool will get
published. | was writing purely for
myself. | think that without
realising, it was the Bhagavad
Gita's primary rule [ was following.
“Karmanye vaadhika-rastey, maa
phaleshu kedachara.” That is, you
have the right to your karma, but
il KD []1-:' fnlil of Wsir h:.lr:h:l.'.q
Think about it: If you areé not
bothered about the fruit of your
karma, you become unstoppable,
Failure does not discourage you
and success doesn't get to your
head.

[ feel success Ls rr|::r|.=|:|'.:|.r|.E|.-rl:||.|.-s
than failure, You'll find so many
people = in all felds = who have
been one-hit wonders. That is
because they lose the core of what
they are doing once success comes
to them, I you are detached from
success, however, you are unstop-
pable, You only focus on the work
at hand.

It is also a very empowering
philosophy. But you have to
interpret it right. In modern India,
we interpret it to be fatalistic. We
think, if the fruit is in God’s hands,
why bother., That’s not how it
works.

Did you apply this o to ponr

corporate career as well, or was it
difficeelt with all the competition,
targets, reports, and soon

I can’t say my corporate career
!'El.-lia'l'l'“ s I:EIL'II:I'I LD e % ‘E'll:' h‘{:ll:lk !
wrote, honestly, But when | took to
writing, | became a lot calmer.
When [ started writing, | realised |
wasn't as ruthlessly aggressive as I
nsed to be, Interestingly, 1 found |
was doing better in my corporale
life as well. As far as competition is
concerned, | was always competi-
tive and that competitiveness is
still there

Did your stint in the business
world rench you anptiing that pou
applied to your writing career?
Alternately, what were the things
that you had to unlearm ?

There were no takeaways from
my corporate career on the creative
gide. And yes, [ had to unlearn a lot
of things. In the corporate world,
you have to be in contrml of your
department and everything that
you manage. On the creative side,
however, you have to learn to fully
give up control. It sounds easy but
it iz extremely difficult, Sadly, it has
hl_'rn |!|.:|.r|1 r|1q'rr._-d 'i:|11|r|:|.-| 1|:|.1|: 1:"3".1'”:‘
a loser if you aren't in contral.

But ves, there was a lot that
came in handy on the business
side. My corporate experience
stood me in good stead when it
came to negotiating my contracts,
inmarketing, and soon

How easy iz it for you to segregate
the two selves = negotiating a pood
deal, chalking out a marketing
strategy, and the ereative writing
aspect?

They are two different aspects,
And one has to, for want of a better
whard, try to compartmentalise the
two. For writing, you should be
focused more on your right brain,
and be more instinctive. And when
you are looking at the business
side, you have to consider your
instincts, but also think a bit more,
strategise more, use your left

= y
s e
Fes e
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Amish Tripathi,

on the secret to success,
lessons from failure,
and how to become
unstoppable.

brain. Ideally, you should use both
left and right brains.

In our old education system in
India, in fact across the world, you
had to exercise vour left and right
brains together and build har-
mony. Only then could you find
success and happiness, The
modern education system is
specialised. And | wonder if that's
suchagood thing, r1'.|||::,r.

You are also a popular speaker in
various schools, celleges and
universitics. Do you see a change in
perception, ideology and aspirations
of students? Iz there a shift in how
they look at life?

What I find and what Like a lot
in the young peneration today is
their confidence, They think
seriously of entrepremeurship. In
our times, or our parents’ dmes, it
was a rare phenomenon. To have
the confidence to try, even if yvou
fail, is commendable; The only way
you will succeed is if you're not
afraid of failure. If you are afraid of
failure, chances are you may not
even try a few things.

For sameaine as sucoess ful a2 o,
howw difficule or easy is it for you £o
stay away from the pressure of
deliverimg arother, if ome moy wse the
word, hit?

| write my books the way they
came to me. For me it is clear that |
will write from the hur.u-:.":,.- of my
heart. If they work, great; if they
don't, I'll go back to a corporate
career. | start to think pragmati-
cally, and on how to sell the book
only when it comes to marketing
the book. I penuinely believe if you
just want to be famous and make
loads of money, there are far easier
routes than writing,

Banking is not a bad business
to be in; it's a good way to make a
lot of money legally. Writing has to
be something like a calling. While
writing, | keep all other consider
ations out of it and write from my
heart. For instance, with the Ram

Chandra series, | am experiment-
ing with a different narrative style,
which is called the multi-linear
narrative. [ felt like doing it, and |
think my readers ke complexity as
wiell

Fame and money, if they come,
should be a happy byproduct of
anything creative that you do. The
main purpose should be that
there's something that has towched
your soul and you want to express
it, be it through a book, painting,
OT MUsic.

Can one apply this to a paying
job? One can’t make money a
Byprodinct fna banking fob, can they?

That's the difference between a
creative pursuit and a job, With a
job, there is an objoctive given by
the organisation. Your own
ereative pursuit depends on you.
OF course, you have to bring some
level of creativity to the job that
vou do, because that initself makes
the job far more fun and exciting.
Even an organisation would want
that.

That cant be the core driver,
hiawrever, Hfl‘[l‘.ﬁ it zhauild hiave a5
hobby, where you lét your creative
juices flow. It is good for you as a
person as well. You become a better
human being and you get better at
ypour job.

Tell ux more ahoue pour few hook
in relation to women. Will there be
any lesson for a woman to learn from
a character like Sita, who has always
been looked upon as a wictim of
circLmstances?

Sita fsn't a victim in my book.
The title ieself is Siea: Warrior r.l|"
Mithila, She was a strong woman
whio had a mind of her own and did
what she believed was dharma (the
right thing), Man or woman, this is
something one must learn and
apply to the corporate world as
well. What matters most is your
talent, mot your gender, your
background, or your religion



INSIDE OUT

DIGITAL MARKETING

A successful campaign #s often
the fruit of changed percep-
tions, created value and even
forced actions. With digital
marketing, the bridees
between discovery and accep-
tance of an idea or concept
are relatively shorter, The
campaigns | have picked have
either set benchmarks in the
industry or have simply
changed the way people
perceive brands or ideas,

Ceareth Mankos

1. HUL = Kan Khajwra Tesan (KKT)

Heow do wou pet the rural audiences, who
have ||||I||!'| ary access (o mubnline sdvertds
i, e lieerally “ank dod poisr ad pa ddach
tham T Thas's the Brilllance of a smoceseial
digital campaign. A powerful insight that
Fudal gudsetsiad aad hijgan Peature pomned de)
the trick, This 2004 cammpaign was rolled out
for mobile-conpected uners amd asked them
T gl e lamied “enissed call™ 10 & mimber
that would play free ausdio cembent 0wt ans
insert dds for HULs brnds ewery i amd
then The ||u|||..'|||r|l' Mllased eall :.I.{.:". (ST
mEanoranin pao (G o mmissed call, amd gt
entertainment for free). This became such a
rage ikwt the cormpany FecEived pver o mallion
wisiuadd calls fromn neardy 8 laklh @i inpi
numbere, which is just ar moch as the
numeber of e -|".'.|'|' Inacceasihle |'l\.'l\.-il|l'
KKT |& &
muchile radio and dishes ot enfertaimment to
people in Bihar, Uttar Pradesh and

1 i e B il

now had isteda [0 thie Gda

which ase srlmarily Himdi and
Bhojpriri-speaking Tegicm Thet monge were
interspersed with ads for HUL s brands

¥ PR g .
LT i'll'l' #on with Farebook thar moai

ke fere are Eraprpling with is 1531 (onbent
shickcimess cam hardly be proven by nambserms,
thanks to the |1||||-|I|||;.: reach of [ B Y

coglent, Zomalo stands out wiph 1Ey aeries of

HERE’S HOW THEY DID

pripimd posEs Bl 1y ||_||||_-.|| r|'|;u|.|r|'.. |
know several credtave maveis who skmply
vizit the Zomate Facebook page for a dose of
fiwah content, Such s the humour &

i ratio they dfae fheamn B

3. Dla Cabs — #PeekeMatChala

Enctian brands are mather resereed when |8
comes ba ther epubation. In the week of
pevedry and bndulpenos Betwiedn  CHrisiman
afe] Mew Year's Dy Last year. Ol Cabs it
thielr reservations assde and went for an
F1E: l|||'.|'|:,' lisliridies campalpn. The featsll’ A
wrrien off tweets. Dwedted from the offstial Ofa
bandle, written as if by a dmank. People went
bereerh wldie ||||||l.e the Bramd dor |'.J.-¢'i||;.'
sanmeone drunk om the job onhy B0 be jelied
back to reality by & smooth reveal that
apnoanced “Kbowr those Lt tweeia, deunk
Ewidting I dangeroud, Emaging what drisnk

drivimg cando. "PeekelMatChala™

4, BJP - Ab Ki Baar, Modi Sarkar

What betier case study 1o state than ors
ey chargped the e o & patsan] [nols wai
Extigued] with complacency, strugphng with
corruption at every bevel and orimes. What
maked tsts an insgriring campalgn was the
fact thatr it came with the same wvanilla
promises that every political campalgn comiss
'|'|'I'!'|. arily this LiEnE, 1l '\-'.II:I-CI' Ffnsl &b
opposition that was bandly vocal and in a
manner that was dominating. While the
Eatsn vyl divided over the chakce of warda
ane] promises Fulflled throe ey denem, the
work dooe by the digital apencies trmvolved in
hats CAmpalp deserves 4 fp ol thve bt They

Rit a disdopraped tuation foFlep oul and yole

3. YES BANK = FYESFORYOL

It was my prividege o wark with the teram
on this thrilling campalgn that proved 1o ke a
ke mood-liler ta the Beaie of ehe “di
Whale hankers and
baeks comtinued bocking homms and stories of

I.II'I.II'iIIIII"h"' I:! I-II'".II' AT aife III"II.I.I_

monetiaation sborem

YES BANK decizlod o pikik moments of
imspiration and showcase them wich

Twitier’s erdearis i MamEnL

feaiuee, The
wharies deafuiiedd werre stories of apprecisine
barkers, supportive staff and patient citizens
all -\.'.'\.-IL|;||: I--_.;h":!'.n 1o make the tgggds]

enent w initiabive 5 fucoe
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DIGITAL
MARKETING

THE Miixh®& AND
llgl3 WHEREFORES

rthy O hader = Sauth Ada, Grouphd Drearpak Handkaraju sy

DIGITAL CONTIMUES

TO 5TAY THE
FASTEST-GROWIMG
MEDIUM AMD HAS EVEN
TRUMPED TV AD

SPEND IM THE US.

DOES YOUR DIGITAL
STRATEGY GO WHERE
YOUR TARGET GROUP [57

s digital ad

N N

i carl chanpe

Team Fasturack

IE yos e they ane, vou can
frrt L e

Taliiiisr absnii b “wloere thery are, tonbas, it i

¢ infermet. Aa digital marketiog

Citing the report, Lakshmi Marasimhan,

Fastrack
AP PTEMEER P

Dadespak Kankass s
gital Marketing Experd

DO'S

1. That piece of the pie

To start with, onan average, 30% of yous
ammual market 1M ’.'\llll'._l;l'l aheoui B R LOED
dipital naarketing Liei |, eof ceriiimar, Yoz ia
acompary whomse target audience s one that
doesn't have or need imternet presence. And

ki Ly i that's hanlly aspone

Z. Right from the top

e ol yomir company's top managoment
enccutives of a co-founder of the ventare
-\.-'.||:|:'! o fake ap the rsle al elzied '||ar|-'rl||'._,l_
allief, Digital mirkeling W an sxErmizél
i space anid yoo need someone with akeen
forizs on the -\.I.-III‘.'-I:|-"- Vialon, akm and

targeis o Bead thal beam

3. Help from outside

Compariies Ehat have '\ul.i:,:_.ll consirants
shosald look out for hirisg talent in berma of 2

s o eomultant whe could advier theis ai

theardisptal marketing stratesy,

4, Stay updated

The chied marketing officer should stay
apilared o6 What i I'.J!,I|II'II.II|.! Im the feld ol
dipital marketbng by sbaping caed in o the
usual suspects - bloggers and experts and
filbives EhveEn on aoclal media, Dot eniss ot
an Cepogile hlogs arkl Facebook, aimce bath al
them together take up BO% of the digstal
'I|.||l:|'||r".|-_ shuire,

DON'TS

1. Be wise when hiring

Dor't hire an expeEnaive marketing
professlonal as an employee for digital
'||.||Lr|||||; The perEan may have greal
experinie, Init il ahe docsi's have a gread
teamm, (E's mo pood, b= 57 Flus, meost marketing
;-n.-|-||"' Are el with ifralfguing bt it cmm
Beiame tricky when we talk svecution
Diepending on the size of the company. bring

1A oo 'I':l'.-l il amarkerisg team as g whods

2. A free hand

Dos g Iry b0 mijcrorpanage pour Jdigital
markretiig Eeam by asking them Eo ¢oane fo
yout fior approsals for everything, You have to
trust your digital masketing person encujth

i give her g free band toexporiment. Digital

DON’TS

|||.|r|-cl.'|||||; |a all abour fas? ooimmansatiog
il fasber chanpes, Thiss, pou have to Erust
them and give them enowgh freedom tomake

thirse I LIRS url I I'-'I i Erel

3. Get real

[een | irminiloe .!'.,;|:.1| marketing [or &
branding medium. Instead, look at it asx a
direct Lo Q1T E mrdium. Brarn ‘|||'|_."; & i
yini maimetEmes dowith I|||'|'.r.jll|r|| g
and ada in the newspapers and TV 1§ you
think yous will have the same strategy In
-1IHI'.J! Enarketing by putting hannerd and
wvideo als ard this will increase yonir sales, it
won T happen, People whoe are on the internet
thay' re

wrwn, chedking

Ia.!lll' '\'II:'1I'W| (Bl

shopping online. neadin
Pacebook, and so on

INEir artentios 18 sCartefed

all at the same Ltime

4, Don't stick to rules

Ir oligicsl macketing. ualeaming @ more
It i & different

mediaim and oone char e YT he POWEE foor

important that learning

e way fomiminlcation, Dhglkal macketing
in & powerful engagement medium ratker
than a beoadoast medivm. Ir gives you the
POWET WheTe Foul cAR ALk your custodners fo
BETIE 1 |-';.!|rl\._ P AT enandact comipe b
thons, and ask them to tell thelrstory, Yoo can
make videons 1hat have the PP o i wirad
Today, it dzp't aboui sutthinking and

outspending your competiticon
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SME WATCH

Ritu Raj

he tea industry in India is as tradi-

tional and old ‘as the brew-drinking

culture in the country. For decades, it
has been the same blg-name companies —read
Tata Global Beverages, Duncans Tea, Girnar
Food & Beverages, Lipton, Bombay Burmah,
Meleod Russel, Goodricke Group, Dhunseri
Petrochem, Assam Company, and others, The
brands have remained the same as well -
different variants of Tata Tea, Brooke Bond
Red Label, Taj Mahal Tea, [.:pt:}n Tea, Em,ld,'l].'
Tea, Tetley, and so on. They offer any kind of
tea you want, too. Strong, light, more flavour,
green bea, tea with infusions of tulsi with mint
and/or ginger, the list is a long one. In fact,
two years ago, Tata Tea even launched Tata
Tea Fusion, which carried two different
flavours — the Assam tea and Green tea in a
ratio of 73:25,

According to the Tea Board of India, the
W015-16 ﬁli.‘int‘l.t| 1."""‘“ witnessed a record tea
production of 1,233 million kg, The exports
were record-breaking as well = 230 million kg
after 35 years! The Board's statistics also point
to botal domestic pmr|1:|r1':||:m growing by 3%,
which is nearly 36 million kg more from the
previous year. The tea industry in India is
warth approsimately Bs 10,000 crore. [thas a
3% penetration in domestic market and T0%
of the tea produced is consumed within the
country. It is also worth mentioning here that
T4% of the market is organised

The fAgures above point out to the
vastness of the industry. After all, India is the
w:trl-:l'r: 51':11::|:|-|.11'g-|'.‘.-il =] ]!ll'nl:‘h.lr:ing COMank ry
[second only to China). You may also think
that it's only the big players that have a place
here, right? Wrong. There i3 a congiderable
Small Tea Growers [(5TGs) segment in India,
which accounts for nearly 36% of total tea
production in India. According to the Tea
Board, a 5TG is a person who cultivates tea in
upto 25 acres of arca. But there are 5TGs who
cultivate tea in even two acres of lamd.

Hqu"n'l.-r. '|.'||.-i.r|.g a zmall figh Ina |:rik'. |H:a-n|3
comes with its share of challenges, and 5TGs
face the same, too. Since these plantations are
scattered and are smaller, they lack the
|:r.1rg.nni.r|_g power that 1= par for eoirse for,
say, 4 Tata Tea or Dhunseri. They also perform
poorly on technological know-how and
management and business skills. Since they
aren't represented visibly on the national and
international levels, they aren’t ahways heard
when it comes to the government addressing
their capital or labour woes. There is the
Confederation of Indian Small Tea Growers
Azgociation (CISTA), but again, it's small,

Thil:l.g:i are on the |:'|._'||:::H;iI
however. For instance, last
year, Minister of State
for Commerce &

Industry, Nirmala
Sitharaman
proposed to

STORM
IN A

TEACUP

IN THE BIG, VAST WORLD OF GLOBAL TEA MARKET,
SMALL TEA GROWERS AND NEW AND UPCOMING
TEA BRANDS ARE SURE TO SERVE THE PERFECT CUPPA.

amend a 2003 arder to difine micro and mini
factories. Thus, this year in Janiary, the
Commerce Ministry introduced the term
“mini-tea factory” in the Tea (Marketing)
Control (Amendment) Order, 2017, to enalile
5TGs toset up their own manufacturing units
within their cwn plantation areas. Moreover,
the government's Tea Du'.'-.-t::pnn:-n! e
Fromotion Scheme implemented byithe Tea
Board of India, has a separate component for
development of STGs.

Tl:lne'r'q' Are .ﬂ.-.-n 1|T_g.|:|1i:-;.=|li|:|n:: sl.lﬂ|"| A8
Centre for Education £ Communication
(CEC), which have been working towards
reducing poverty and improving the income
of 5TGe. CEC's 2014 project of “Suztainahle
Livelihoods for Small Tea Growers” is being
implemented in partnership with Traidcraft
and supported by the European Unian (EU).
The project spans across five states
Arunachal Pradesh, Assam, Mizoram,
Trlpu:r.'n. and Weay Ell."ll!l,d]. Thie ].'lrl.lgmlrl has
reached out to over 50,000 5TGs

There's more good news. For the past few
YEArs, amaller toa companies are creating a
||_-n'|.::ris:|!:||.-|_' d:-nl i t]w in:lllr.l:r:l.'i:l:,r r.'lll-ringlu
niche markets, bringing superior customer
service and consumer experience to the table,
while also offering new things to the market,
along with new and innovative ways of selling
their teas. Take Teabox, for instance. An
Indian tea brand that sells tea and tea-based
products sourced from Assam, Darjeeling, the
Wilgiris and Nepal, it was founded in 2012

-

Fastrack
RULY-SEPTEMBER 2017

by Kaushal Dugar, and raised $1 million in
geed fund from Acce] Partners in 2013, Other
investors include Ratan Tata, Anpel Investor
Cameron Jones, Bobert Bass, founder of the
private equity fund Oak Hill Capital Partners.

The story of how Bass funded Teabox in
hiz personal capacity is an interesting one.
According to media reports, the oil baron
came across Teabox and became a regular
customer. One day, he offered to halp Dugar
with funding and kept his word - he partici-
I:-.\!:'d LT the |:|.|:||5:l.'|n}":-; I_I:rr;[ raund of
institutional funding.

Teabox removes the distributors and
retailers from the chain and delivers tea right
At your r|::-||r'11t;'p a5 you order onling, What
else'is new? The company claims its loose tea
is fresher than other branded teas. Dugar
should know the difference, since his family
has been a part of the tea industry for over B0
years. However, he felt the present and
traditional w.u:-l!uru:.:ng anel |Ji=.'|ri|.'|ul|u|1
chain of tea doesn’t maintain the tea quality
and thus, Teabos.

[t seems Dugar has found the perfect
blends, =imce Teabox delivers tea to 95
countries across the world, and opened its
first cold-storage facility im Siliguri in 2015,
Last year, it announced the launch of TeaPac,
an innovative product that combines the
freshness of tea with the convenience of the
tea bag. TeaPacs are individually packaged tea
bags sealed at the sourge using a natural
mitrogen flush that keeps the tea as

fresh as the day it was picked. The

brainwave for this: a patato -|I|"||]:|ﬁ

pack, according to Dugar,

This January, premium cnline tea brand
Vahdam Teas raised R 4.4 crore from Fireside
Ventures, Mumbal Angels, Singapore Angel
Metwork, and other Angel Investors. The
company supplies tea from over 100 planta-
tions in Darjeeling, Assam, Kangra and Nepal
to no less than 76 countries in the world. To
ensure the end-consumer gets the freshest
batel of Leas, the Uu”!u-hu.sur] u_'-ul.p.h:l'q.l
sources tea within 24-T2 hours of production,
packages it and sends it to customers within 3
to 12 days.

Then there is TE-A-ME, an online arm af
Madhu Jayanti International Ltd, which has
been in the tea industry business for 70 years,
To reach out to individual and discerning
customers, the company sells a broad range of
teas and tea infusions online.

Teamonk wants to tap the market for
"natural” teas from Darjeeling and MNilgic
plantations. Apart from online presence, the
company is also looking at presence in
|:-rvm|.|.|111 'I'i'l"]!l::ll.“'i"i Lqdnl gt

India stands fourth when it comes to tea
exports; it was 232.92 million kg in 2015-16,
and was valued at $686.67 million. Thess
companibes may be on their whay bo carving a
niche for themselves in the global market, but
they're far from shaking things up. And yet,
for the consumer who likes her tea fresh
without any let down in favours, these
companies are the answer

A sound strategy would be for these
UpCIMing enterprises to look at SOUFCINg
more and more teas from 5TGs. This will givea
boost to STGs with respect to revenue and
I:I;'III!!I'II:II.':III:IH In E&rims I:lf 1EC I'I.:I'IIJII.IE_I.I:JI
assistance and better planting know-how. On
the other hand, it will give these companies an
edge over the glants in a market where the

COnSumer is |nrrr.1-:ingl!,.- conscious ahbout

how and whereher product is sourced from.

Last year, Minister of State

for Commerce & Industry,
Nirmala sitharaman proposed
to amend a 2003 order to
define micro and mini factories.
Thus, in January 2017,

the Commerce Ministry
introduced the term

"mini-tea factory” in the

Tea (Marketing) Control
(Amendment) Order, 2017,

to enable 5TGs to set up their
own manufacturing units within
thelr own plantation areas,



At Walmart India, our
teams are working
diligently to be 100%
GST ready in time and
we remain committed
to help our partners in
the whole process for
a win-win and smooth
transition to the new
tax regime.

Krish lyer,
President & CEO,
Walmart India

Team Fasttrack

n May this vear, before the

Goods and Services Tax (GST)

rollout, Ainancial daily Business
Standard reported abouta CEO paoll
conducted acros= [ndia, after the
GST Council agreed on the rates for
various goods and services in
Srinagar. The poll revealed that
B of cor pomte exmcutives were
prepared for GST, "Of the total
CECH surveyed, 94% sald the GST
would have a positive impact on the
economy and 62% said that the tax
would have & positive impact on
|r|ri.|l|-.:-||_'i.rr||:|nln'||

Most companies shared that
they had not only put in place cross
functional core groups with the
help of external consultants to et
the technology in place, but had
also trained their staff for the same

On the other hand, in March,
the Confederation of All India
Traders (CAIT) had urged for a
delay in GST rollout saying 70% of
Micro, Small and Medium
Enterprises (MSMEs] were not
prepared for implementing GST
just yet, Consulting company
KPMG and the Federation af Indian
Micro and Small & Mediam
Enterprises (FISME)} had also
dtated that smaller Companies,
especially those in the unorganised
sector were still to pet their act
together

The reality lies somesshere in
hotween the two kinds of media
news reports. While it i3 troe that
industry giants have put thei
systoms in place for GST, it is also
true that they will face =ome
teething troubles with the new tax
regime for at least a while. Ditto for
smaller companies and startups,

It dossn't come as a surprise,
however, After all, introducing one
of the biggest tax reforms since
Independence can't be a seamless
exercise by any stretch of imagina
tion, India's economy = ane of the

X

FO

Some are ready to meet GST with a smile.
Some are still struggling to come to terms
with the concept

Which one are you?

tastest Erowing as well as a
promising one. [t is also one of the
mest complex, what with ks
peopraphical reach and a sipnih-
cantly large unorganised sector
Add to it the traditional Indian
bisiness person’s inertia to change,
and you know GST will not be a
success overnight

The silver |:||||||‘;" f".-'-:'r:.'lln:'
from the business fraternmity, as
well as those at the policymaking
level, have unanimously supported
Even the heads of
palitical parties have come

the move

topether ao that the GST rollout s
as painless as possible, Addressing
the Cl]l-Kotak lnvestors’
Roundtabls Seasion in Tok YO on g
May, Finance Minister Arun Jaitley
called the new tax regime
transtormational” but also kept it
real by adding that, "There could be
some hiccups in the beginning but |
think it s understandable
be able to get overthis.”
Hiccups and teething troubles
can be expected from the transfor
mation. After all. GS5T not -.'-rs.l:;

e owill

means moving to an entirely new
tax regime, but also how it has to be
done, and what it entails can be
overwhelming. Companies not
only have to mowve to newer and
more advanced technology and
train their staff accordingly, they
also have to ensure that the
stakeholders in their supply chain
& logiatics alsn have their systems
in place. One weak link in the chain
might derail the entire process
Companies such as Walmart
India have been doing their bit
here. The retail major is training its
suppliers and vendors to comply
with the new tax structure to
mitnlmise disruptions in thels
businesses. The company has been
""""I"I'l"I ing |.1|i-||'|||'|:i'_ PTEETATIS .'||'|-\.'1
even starbed a series of workshops
for its SMME suppliers to help them
evaluate their G5T compliance
levels and prepars for the transi
tion. The company kicked off the
programs in Ludhiana and
Hirlerabad in May and had more
such workshops in Delhi, Uttar
Pradesh and central India. Erish
Iyver, President & CED, Walmart
Imclia =aid, “At Walmart [ndia, our
teams are working diligently to be
1009 GST ready in time and we
remain committed to help our
partners in the whole process for a

wirn-win and smooth transition oo

the new bhax Iq!jllﬁ'll'l It must be
mentioned here that Walmart
Inidea operates 1 cash-and CArTy
stores under the brand Best Price In
ninestates across India

There has also been a spate of
relevant and pertinent GST
workshops by many organisations.
For instance, Mumbai-based
Primcetomn A .|||t':.'lg,_ A7 EXACUEhAG
éducation and training company,
organized many much workshops
for those in the belds of indirect
tax, accounting and finance,

marketing, and supply chain &

To your aid: GST

5T Suvidha Providers

AP EFVIE |_r.|_'-:l b prony il
innovative and convenient
methods to taxpayers and
other stakeholders for
interacting with the G3T
Systems, from registration of
entity to uploading of invoice
details to filing of returns,

In the evolving environ
ment of the new GST regime it
iz envisioned that the GS
Suvidha Providers concept is
going to play a very important
and strategic role. It iz the

deavour GST MWetwork

to build the GSP

ysbem, ensure its s
by putting in place an open,
transparent and participative
framework for capable and
motivated enterprises and
unrr:'pn':n:'l.lr'..

It is expected that the GSPs
shall provide the taxpayers
with all services mentioned
abowve in addition to maintain-
ing their individual busin
ledgers (sales ledgers and
purr'h:l.'.;' l:'il.ple'T.-:_I and other
value-added services around
the same. Another important
service expected from GSPs is
the automatic reconciliation of
purchases made and entered in
the purc register and data
downloaded in the form of
G5TR-2 from the GST portal.
The first 34 names on the GETH

Er-ur'l al are:

rI||rI|.l.|I.'.l|I

AFRIL- JUNE 2017

|-:-_i;|'.[|-.-. Thi '.-.-:*rk'.f:nlp'. bl

discussions on GST structure
concept of destination-based
consumption tax, GST business
models & compliance system
smooth Aow of GST credits
exporters & GST, assessments &
audits, GST tax invoice & its
importance, highlights of G5T
|-|:'!_'.-!:|.'|II|I|'|. reEbirm B '|'l.1g.'||||.'||'.
processes, and GS5T readiness in
terms of approach & time-bound
action plan

Atwhat stage is your GST action
plan?

Suvidha Providers

Private Lirmited
Central Deposi
{(Tndia) Lir
Coumprater TRemarnl
1 Pvt Lid

e Tohmuatsu

2 LLP
dre Private
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Infrastructiere Lirnited

ms Privale
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A HAPPENING HOLIDAY LIKE
A REUNION WITH OLD
BATCHMATES APART, MOST
OF US WOULD LIKE TO DPT
FOR HOLIDARYS THAT HAVE
LONGER-LASTING AND MORE
PLERSANT IMPACT THAN A
THROBBING HERDACHE
FROM A HANGOVER AS WE
BOARD A FLIGHT HOME.

OFFBEAT

~LEN
ULIOAYS

ﬁq_-ll:l

WELLNESS GETAWRYS ARE ALL ABOUT A CHANCE T PUSH YOUR RESET BUTTON,
BRING IN A LIFESTYLE CHANGE FOR R HERLTHIER YOU, AND AN OPPORTUNITY TO COMMUNICATE
WITH YOUR BODY, MIND, AND SOUL FOR AN UNFORGETTRBLE EXPERIENCE.

Prerna Ratun
he's a wellness consultant to the likes
of Anil Ambani, .qu l{her
Kareena Kapoor and '
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posting all this on social media. These
holidays are great while they last but like
someone said, you need another holiday to

get over such holidays.
Since the “regular” holidays are as far

emoved from true relaxation as can be, for
the past five years or so, wellness getawaysa

have become a big trend. The demand for
these holidays has also increased with a rise
awareness about healthy living among
young and trendy. A happening haliday
a reunion with old batchmates apart,
st of us would like to opt for holidays
_ that have longer-lasting and more pleasant
pact than a throbbing headache from a
hangover as we board a flight home, We
want a holiday that helps us understand
what healthier lifestyle choices are all
about, and how we can continue to keep
them as a part of our routine even when we
are back to the grind.
These getaways.usudly mean checking
into a wellness property that promises you
a hm]t from the usual. Thus, there are
h'-m.ul put away for yoga and meditation,
F spa thegapies in consultation with a
wellness expert, simple and wholesome
food, no or limited Wi-Fi, and a list of do's
and don'ts for when you leave, These detox

Sholidays not only rejuvenate your mind and
body, but also pay attention to your soul,
thusvmaking for a perfect getaway that
recharges you [of the days of deadlines,
targets, meetings, and other stressful
commitments.

Thus, not only are such getaways a way
to push the reset button of your physical
and mental lives, they also give vou the
opportunity to live amidst nature, since
such holidays are in places secluded from

'j. civilisation nnl:l away from the hustle and

{ ind towns. You can consider

eatless for the stay or
pptions, Plus, if yoga
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is somathing you want to include as a part
of your lifestyle, such a holiday is the
perfect way to imbibe it into your system,
know more about it and learn fromit.

There's another great advantage. While
a usual holiday might mean sharing the
property with a rowdy group of teenagers
and giggling honeymooners when all you
want is peace and quiet, wellness getaways
are opted for mostly by like-minded people
~ those who are looking for healthier and
more peaceful living. Thus, apart from great
memaories and habits, you will also take
back phone numbers and email ids of
people you connect with and would like to
stay in touch with.

READY TO TAKE THE PROVERBIAL PLUNGE?
HERE ARE DUR TOP FIVE WELLNESS
GETAWAYS IN INDIR

" INGHOA IN THE HIMALAYAS  °

What better place to add Zen in your life
than in a property tucked away between
mighty trees and overlooking the
Himalayas? This wellness and luxury resort
near Rishikesh in Uttarakhand offers more
than a dozen therapies from the world over.
There are spa sessions, yoga classes, detox
and deep relaxation packages to take backa
TLEW Yo,

THE KHYBER HIMALRYAN RESORT & SPA

Mestled in the pristine location of
Gulmarg in Jammu & Kashmir, this
stunning resort made of wood and slate
stone not only has great spa options, but
also the very location is sure to put your
mind and body to rest as you look over the
mighty trees and at the majestic mountains

beyond. Other luxuries include a heated

swimming pool that overlooks snow-clad
mountains, a spa, cigar room, and a
dedicated activities concierge at your
disposal.

_ HIRARMAYA RETREATS SURYR SAMUORF

Kerala, this
property is a member of the famous Relais
& Chiteaux brand, and one of the few
resorts in India that is flanked by secluded
beaches and is recognised as one of the best
Ayurveda resorts in the country. Apart
from a stunning location, the resort also
gives you many Ayurvedic treatment
options and healthy, sumptuous food.

Goa's best-kept secret, but not for long.
Owverlooking lush paddy fields and an
infinity pool, Alila Diwa blends the best of
contemporary Goan architecture with rich
tradition and cuisine. The icing on the cake:
the property’s Bio Resurge Clinic, which
has been developed by Australian fitness
guru Glen Schirmer. [t has smaller wellness
programs, too, but is known for its 28-day
wellness program.

Lecated in Kowvalam,

KALARI KOVILRKOM

This 150-year-old palace in Kerala is
about Ashram-style austerity and simple
living, The food is fresh, organic and simple.
With the entrance sign reading, “Please
leave your world here™, it won't be difficult
to forget your cares and worries once the
Ayurvedic treatments take over and relax
you like never before. Like the website
proclaims, "Kalard Eovilakom gives you
something infinitely more valuable. A
chance to begin your lite all over again.”

Worth a shot, we think.




